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Performance Summary
Information regarding key visitation and utilisation metrics for your Site or projects.
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Views - The number of times a Visitor views any page on a Site.
Visits - The number of end-user sessions associated with a single Visitor.
Visitors - The number of unique public or end-users to a Site. A Visitor is only counted once, even if they visit a Site several times in one day.
Contributions - The total number of responses or feedback collected through the participation tools.
Contributors - The unique number of Visitors who have left feedback or Contributions on a Site through the participation tools.
Followers - The number of Visitors who have ‘subscribed’ to a project using the ‘Follow’ button.

Conversions

Information regarding how well your engagement websites converted Visitors to perform defined key actions.

Feedback

Attention

Actions

1.95%

27.27%

9.74%

Percentage of visits where at least 1
contribution was made.

Percentage of visits that lasted at least 1
active minute.

Percentage of visits where at least 2 actions
were performed.
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Participation

Information regarding how people have participated in your projects and activities.

Contributions by Activity
Contributions by Activity is a breakdown of contributions across each tool

Activity Contributions %
Form 3 . 1 00%
Top Activities
Top Activities is the top 5 tools that received the highest contributions

Activity Page Name Contributions Contributors
L1  Form Feedback form 3 3

Projects

The current number of published projects on your site

Engagement Time Top Visited Pages
Summary information for the top five most visited Pages.

0 2 3 1 Page Name Visitation % Visits Visitors

. 2026/27 to 2035/36 Long Term Financial Plan 96.75% 149 112
Days Hours | Minutes
Feedback form 12.99% 20 16
Sep 15th 2026 Tuesday
Peak Visitation Peak Visitation Day
Date
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People

Information regarding who has participated in your projects and activities.

Follower Activity
Information regarding the activity of registered Members who have 'followed' or subscribed to one or more projects.
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0 0 0 0

Total Followers New Followers Total Follows New Follows

Total Followers - The number of unique Members who have 'followed' at least one project.

New Followers - The number of new unique Members who have 'followed' at least one project within the specified reporting date range.
Total Follows - The number of total 'follows' performed by all Followers across all projects. Each Follower may record multiple Follows.
New Follows - The number of new total 'follows' performed by all Members across all projects within the specified reporting date range.

Visit Profile
Visit Profile compares new visits and returning visits over the selected period.

@® FirstTime: 63-40.91%
® Returning: 91 -59.09%

First Time - The number of Visits that are visiting a Site for the first time within the reporting date range.
Returning - The number of Visits that have made more than one Visit to a Site within the reporting date range.
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Acquisition

Information regarding the method by which Visitors arrived to your Site or projects.

Referral Types
Referral traffic is the segment of traffic that arrives on your website through another source, like through a link on another domain.

Direct: 99 - 64.29%
Websites: 30 - 19.48%
® Search Engines: 23 - 14.94%

Campaigns: 1 - 0.65%
Social Media: 1 - 0.65%
® AI Assistants: 0 - 0.00%

Direct - Visits from Visitors who enter the exact URL or click an untracked link (e.g., from emails without UTM parameters).
Search Engines - Visits from search results on engines like Google or Bing.

Websites - Visits from links on external sites, excluding search engines and social media.

Social Media - Visits from links on platforms like Facebook, LinkedIn, or X.

Campaigns - Visits from tracked marketing efforts using UTM parameters, such as email campaigns or paid ads.

Al Assistants - Visits from clicks or referrals originating from Al services such as ChatGPT, Copilot, or other Al-powered tools.
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Downloads

Information regarding your downloads, the total set of unique documents downloaded, total downloads of all files, and your top downloads.

‘ 124
Total Downloads

—_

Top Downloads

Top file downloads in your selection, ordered by the number of downloads.

File Title File Type Downloads
2026-27 to 2035-36 Draft LTFP for Public Consultation.pdf PDF 94

Draft LTFP Hard copy survey - Engagement Pack.pdf PDF 29

Draft LTFP Hard copy survey - Engagement Pack.pdf PDF 1

Email Campaigns
Information regarding your email campaigns, your total campaigns, the total number of recipients, and your top campaigns by click-through

rate (clicks as a percentage of total recipients).

=597 1 312 @:\ 3.85%
= Email Campaigns Sent Total Recipients ‘ Click-through Rate

Top Campaigns
Top email campaigns that have activity in your selection, ordered by click-through rate (clicks as a percentage of total recipients).

Campaign Name Recipients Clicks Click-through Rate

2026/27 to 2035/36 Long Term Financial Plan 312 12 3.85%
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Translation

Information regarding the languages used by visitors to your site or projects.

Languages
Top 5 most used languages.

® English: 202 - 100.00%

Top Languages
Top 5 languages with the number of page views

Language Page Views
English 202
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Our Adelaide

Form Results Summary

Aug 31, 2026 - Sep 20, 2026

Project: 2026/27 to 2035/36 Long Term Financial Plan

Form: Draft 2026/27 to 2035/36 Long Term Financial Plan - Feedback form
Tool Type: Form

Activity ID: 585

Exported: Sep 21, 2026, 10:13 AM

Exported By: A.Buxton

Filter By: No filters applied.




Draft 2026/27 to 2035/36 Long Term Financial Plan - Feedback form
2026/27 to 2035/36 Long Term Financial Plan

Contribution Summary

How do you participate in city life? Required
Multi Choice | Skipped: 0 | Answered: 3 (100%)

Work

Shop

Play (Leisure/...
Study

Live (reside)
Own a business
Tourist

Volunteer

0% 50%

Answer choices

Work

Shop

Play (Leisure/Recreation)
Study

Live (reside)

Own a business

Tourist

Volunteer

100%

Percent

33.33%

100.00%

100.00%

0%

33.33%

0%

0%

0%
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Are you a City of Adelaide ratepayer? Required
Select Box | Skipped: 0 | Answered: 3 (100%)

.

0% 20% 40% 60% 80%
Answer choices Percent Count
Yes 33.33% 1
No 66.67% 2
Total 100.00% 3
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Age Group
Select Box | Skipped: 0 | Answered: 3 (100%)

Under 9

10-14

15-19

20-24

25-29

30-34

35-39

40-44

45-49

50-54

55-59

60-64

65-69

70-74

75-79

80-84

85 and over

0%

Answer choices

Under 9

20% 40% 60%

Percent

0%
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10-14 0% 0

15-19 0% 0
20-24 0% 0
25-29 0% 0
30-34 0% 0
35-39 33.33% 1
40-44 0% 0
45-49 0% 0
50-54 0% 0
55-59 0% 0
60-64 0% 0
65-69 0% 0
70-74 33.33% 1
75-79 33.33% 1
80-84 0% 0
85 and over 0% 0
Total 100.00% 3
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Do you support the financial strategy and direction outlined in Council's Long Term Financial Plan?
Multi Choice | Skipped: 0 | Answered: 3 (100%)

Strongly Disagree

Disagree

Neutral

Agree

Strongly Agree

0% 10% 20% 30%
Answer choices Percent Count

Strongly Disagree 33.33% 1
Disagree 33.33% 1
Neutral 33.33% 1
Agree 0% 0
Strongly Agree 0% 0
Total 100.00% 3
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Please help us understand your response by providing a comment
Short Text | Skipped: 0 | Answered: 3 (100%)

Contributions

The Council is poorly managed & in an extraordinary debt situation. Combine all Adelaide councils like Brisbane, stop the waste &
improve services & management.
Contribution 3 of 3 | 20 September 2026

This belongs to past current present and future residents not the current decision makers
Contribution 2 of 3 | 15 September 2026

Continuing to charge residents high rates with less and less services, and very unreliable/ unresponsive communications does not
enable trust in the city council
Contribution 1 of 3 | 31 August 2026
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Do you support Council's objective of fully funding its asset renewal requirements by 2031/32 to ensure

infrastructure is maintained for future generations?
Multi Choice | Skipped: 0 | Answered: 3 (100%)

Strongly Disagree

Disagree

Neutral

Agree

Strongly Agree

0% 10% 20% 30%
Answer choices Percent Count

Strongly Disagree 33.33% 1
Disagree 33.33% 1
Neutral 0% 0
Agree 33.33% 1
Strongly Agree 0% 0
Total 100.00% 3
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Do you support Council's proposed funding approach for the renewal of Adelaide Bridge, Torrens Weir

Structure and Rundle UPark ?
Multi Choice | Skipped: 0 | Answered: 3 (100%)

Strongly Disagree

Disagree

Neutral

Agree

Strongly Agree

0% 10%

Answer choices
Strongly Disagree
Disagree

Neutral

Agree

Strongly Agree

Total

20% 30%

Percent

33.33%

33.33%

33.33%

0%

0%

100.00%
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Please help us understand your response by providing a comment
Short Text | Skipped: 0 | Answered: 3 (100%)

Contributions

Combine all Adelaide councils
Contribution 3 of 3 | 20 September 2026

You should plan your future funding options over a period of time: not impact current and future people for wear and tear
Contribution 2 of 3 | 15 September 2026

Maintaince is required but this budget should come through alignment of staff salaries with standards, budgeting, reducing
expenditure on wasteful streams like 4 million dollar ad budgets, and not increases to residents who are overcharged/under served
Contribution 1 of 3 | 31 August 2026
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Please provide any other feedback on the Draft 2026/27 to 2035/36 Long Term Financial Plan.
Long Text | Skipped: 1 | Answered: 2 (66.7%)

Contributions

The council is poorly managed & in severe debt. Combine all Adelaide councils like Brisbane & reduce waste, improve management &
improve outcomes accross Adelaide ie one standard rule applies.
Contribution 2 of 2 | 20 September 2026

Please do better. We don't want a gold plated with no residents because we all have to leave as you make the costs higher and higher
Contribution 1 of 2 | 31 August 2026
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